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The S Group 
- How did we get here?

Office 
automation Computers

InternetTelecom

Device Mobile 
Internet

▪ Creation of integrated company (Nov 2010)

• Equity story developed around integrated mobility 
company based on advice of Edelweiss

• Spice Retail & Spice Digital became subsidiaries of 
Spice Mobility, 

▪ International expansion : Acquisitions of

• Mediaring (Oct 2009), Singapore
• CSL (Mar 2010), Malaysia 
• Newtel (Dec 2010),  Thailand
• Selular Group (May 2011), Indonesia

▪ Creation of winning strategy (Aug 2010)

• McKinsey helps develop a comprehensive strategy to 
focus on Mobile Internet strategy 

▪ Creation of  Digital S Brand vision (Jan 2011)

• Brand Union created a  S Brand Vision
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One step ahead of the needs 
of the Mobile Internet society

Vision

Unconventional Wisdom

Brand Essence

Brand Promise

We deliver outstanding value 
by combining deep market 

knowledge with unconventional 
thinking.

Knowledge guides us but 
Imagination drives us

The S Group
- Our Vision, Brand Essence and Brand Promise

" We want to see the internet in the hands of 
every 8 year old from the Ivory Coast to 

Indonesia"
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• S Mobility Limited is a part of Spice Global, a multi-faceted group with an extensive telecom eco-system in
India.

• Initially established in 2004, the Company is amongst the top 3 mobile brands nationally

• S Mobility is the flagship of the Spice Global business offering a combined and unique experience of devices,
digital lifestyle, retail, mobile VAS and Apps to its customers across geographies

• S Mobility is the proud winner of the Golden Peacock Award for innovative product / service for the year 2007
and for 2010.

• Debuted with dual SIM handsets targeting entry, mid and premium segments as the brand grows rapidly with its
expansive bouquet of offerings

• S Mobility added more firsts to its credit by announcing the Global premier of the World’s first ‘Movie Phone’ and
peoples’ phone at the World Mobile Congress, Barcelona in February 2008.

• Riding on the success of its venture, S Mobility Ltd. has strengthened its footprint, built a strong value
proposition with the customers and established itself as a competitive brand amongst the host of International
players.

• The Company aims at achieving higher brand acceptability among all target segments by manufacturing cutting-
edge handsets that combine mobile phone functionality with enriched content and smart device capabilities for
greater high-speed voice and data capacity.
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Potentially 360 Mn Mobile Internet users by  
2015 in India alone

Share of Internet use by channel in India, %

81 mn

SOURCE: McKinsey Quarterly, Feb 2011

Projected 
Internet Population 450 mn

India has the largest 
population of under 14 year 

olds. At 370 Mn, it is 1.5 
times that of China
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Voice centric 
Handsets

Data Centric 
Handsets

Data handsets comprise XX% of device sales, compared with YY% last year 

2004 2011
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• Q2 FY2012 Financial Snapshot

• Revenues at `. 5,407 Million  

• EBIDTA at `. 206 Million

• PAT at `. 120 Million

• Net cash (as on September 30, 2011): ` 2,308 Million

• Operational overview

• Tie ups with Tinno and Mediatek enhance scale and competitive position.

• Company in investment mode to switch to become a leader in Mobile Internet space investing in 
manpower and market ,reflected in higher operating cost in the quarter

• Rupee depreciation adversely affected gross margins during the quarter

• Encouraging performance across all businesses
• New introductions across Devices and VAS well received
• Cluster strategy gradually transitioning S Mobility to becoming a true pan India player
• Presence expanded in South East Asia and Africa too 
• Smart phone share of sales showing strong traction 
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• Healthy balance sheet 

– Networth: `. 8,639 Million 

– Cash equivalents: `. 2,308 Million as on 30th September, 2011

– Debt free 

Particulars
Q2 

FY2012 Q2 FY2011 Shift (%) H1 FY2012 H1 FY2011 Shift (%)

Revenue    (`.Million) 5,407 4,807 12% 10,663 9,608 11%

EBIDTA      (`.Million) 206 431 (48%) 552 695 (20%)

PAT            (`.Million) 120 540 (78%) 379 731* (48%)

Basic and Diluted EPS (not 
annualized) 0.43 2.18 1.45 2.94

Consolidated financials for the quarter :

*H1 FY2011 PAT includes gain of `. 239 Million from sale of  interest in a Joint Venture - Bharat BPO
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• Total Handset sales of 2.1 mln units during Q2 FY2012 – up 24% in volumes compared to 1.7 mln
units in the corresponding quarter last year

• Strong growth especially in South India, Bangalore up 62%, Chennai up 770%

Pan India cluster strategy showing results
• Spice branded handsets sales grow from 1.2 mln in Q2 FY 2010-11 to 1.4 mln in Q2 FY 2011-12

• New introductions include: 
• A range of Android based smart phones with different form factors and features
• The ‘Cappuccino’- Music Phone - 3.2MP camera, Wifi, and a 3.2MP camera
• The Mi 700 Android Tablet – Android 2.2, GPS/AGPS, 7” Capacitive Touch Screen
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• Access to over 95% of the subscriber base in the country; 
• S Mobility subscribers currently stand at over 25 Million

CAPPUCCINO 
M-6700 -3.2”  WQVGA Screen

-3.2MP camera
-WI-FI
- Bluetooth
- Exp Memory
-BT/Jave/EDGE
Video player

-Music Phone

KNIGHT
M-6900 -3.5”  HVGA Screen

-Capacitive Full touch
-3D user Interface
-3.2MP camera
-WI-FI
-Proximity sensor
-BT/Java/EDGE
-1400 mAh battery
-Music Phone

- 7” Capacitive Touch
-3G HSDPA  7.2 Mbps
-Android 2.2
-AGPS/ GPS
-Wi-Fi  & Teethering
-2MP Camera
- 800 mhz processor
-4200 mAh battery
-Google Market Place
-Expandable Mem upto 32 GB
-Voice Call 

MI-720 -- Multi G+ G
- 3.2MP Camera
- 8.8CM (3.5”) Screen 
- 3D Icons
- WiFi
- 1200 mAh Battery
- Audio & Video Player
- Expandable Memory

M-6868

-Battery 2200 mAh
-Width 14.5 mm
-2.4” QVGA Screen
-Digital Camera
-Video Player
-Audio Player
-FM Radio 
- Expandable 
Memory
-Dual LED Torch

M-5370 

-Transparent  screen
-2.4” Screen
-2MP Camera
-Video Player
-Audio Player
-Battery – 670 mAh
-FM Radio 
-Expandable Memory

S-9090
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• Y-o-Y revenue up 16 % (7% same stores growth)

• Business has turned PAT positive during the quarter

• Average Retail ASPs: Rs 4,400 for H1 FY2012 and Rs 4,425 for Q2 FY2012

• 50% of Spice handsets sold at retail outlets are mostly ‘Smart like phones’

• Number of stores continue to grow: 829 Spice Hotspot Stores across 102 cities as on September
30, 2011 compared with 745 stores last year (70% of these stores are located within the top ten
cities)

• Presently operating stores in Metros, mini-metros and class 1 cities, aggressively exploring
opportunities to expand presence

• All Spice Hot Spots offer a wide range of mobile handsets, accessories, gaming devices, airtime
recharge, connections and innovative VAS services

• Association with retail touch points and end consumer

o In shop co branding

o Service tie ups

o In shop demonstrations

Spice Hotspot is the 2nd largest player in the digital lifestyle retail market  
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S Mobility’s VAS portfolio of offerings number over 130  

• Q2 FY12 VAS revenues up 14% compared to Q2 FY11

• Revenue from 3G services grew to Rs 2.5 Mn this year, with procuring orders from Airtel , Reliance & MTNL

• Data products with operators – SMS Subscription Services - Revenue growth of 20% QOQ with operator topline 
revenue of Rs 33 Mn / month

• New Products constitute a very healthy 25% of total revenue
• New countries entered: Singapore, Cambodia and Ghana, International revenues comprise 16% 

of H1 FY12 revenues

• Encouraging traction shown by key VAS offerings including

• Live FM

• Live Aarti

• Mobile Advertising

• Mobile banking

• Social networking

• Successfully launched  S Messenger, S Pushmail & Facebook application for Spice MRE handsets in India, 
Indonesia & Malaysia

• Spice Gang – Well received - traction of 20 Million Page views, 1.5 Million content downloads with 1 Million 
Unique Users on a monthly basis
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Chipset 
Manufacturer

Handset 
Manufacturer

Bringing to the consumer 
high end cutting edge 

fashionable devices and 
mobile internet solutions

Staying ahead of the curve

Optimally positioned to introduce cutting edge customized handsets and solutions
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• Is the worlds largest chipset manufacturer

• The fourth largest fabless semiconductor company for 

wireless communications and digital multimedia solutions

• The second largest of all worldwide semiconductor companies 

in the field of mobile phone chipsets

• A designer and seller of components for wireless 

communication, optical storage, GPS, high-definition digital TV 

and DVD products

MediaTek has picked up 10% equity in S Mobility’s VAS subsidiary, Spice Digital
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• Smart phone chipsets for rich multimedia 
solutionsMobile Communications

• Cost effective, high performance, Full HD TV 
solutionDigital Home

• Slim DVD re-writableInformation Technology

• Highly Integrated 4 in 1 
WLAN/Bluetooth/GPS/FM Combo Solution

Wireless & Broadband 
Connectivity



18

• Innovative provider for mobile communication products and services

• Proven capabilities in developing fashionable, personalized, high 

scaled content and imaginative products and services 

• Close relations with many international first-class wireless 

communication chip enterprises such as MTK, QUALCOMM and 

others

• Successfully launched QWERTY series products with powerful 

functions which achieved remarkable sales volume of over 1 million 

units of a single model within only 3 months

• Won a global exclusive honour of “Annual Technology Innovation 

Award” by MTK
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•Full QWERTY keyboards support mailing and 
messaging QWERTY

•Mass storage space for music and media 
contentMUSIC

•Affordable handsets with minimal features and 
small screens, targeting consumers with basic 
needs

LOW END

•High resolution screens, touch sensitive screens 
– mostly based on android operating systemsFULL TOUCH
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WellcoM Mobile - Acquired in December 2010

Nexian - Acquired in May 2011

Acquired in March 2010

• Established in 2004
• Leading producer, distributor and wholesaler of 

mobile phones in Thailand; sold more than 
700,000 units in 2010

• 2nd largest domestic player and 4th largest overall
• Sales network –62 WellcoM partners (W-Partners), 

3,079 sub-dealers of W-Partners, 37 Well Care 
shops for customer care

• Established in 1998
• Engages in the production and sale of mobile 

phones, mobile devices, netbook and notebook 
businesses in Malaysia, Thailand, Singapore and 
Indonesia

• Established Malaysian brands with 21 branches 
throughout Malaysia and a sales networks of more 
than 2600 shops

• One of the leading mobile handset brands in 
Indonesia

• Distributed throughout Indonesia through retail 
shops and other non-traditional channels such as 
hypermarkets

Group

Opportunity 
for S Mobility 
to leverage 

these 
acquisitions 

by the Group 
to gain 

advantage 
on cost and 

products
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Mirroring this success in India by 
implementing technical know-
hows and strategies, similar to 

the ones implemented in 
Indonesia

Opportunity for S Mobility to replicate in India the success of the Group in Indonesia 

Nexian customer service and 
dedicated application Softwares 
(VAS) have been well received 

by consumers in Indonesia

Indonesian & African markets similar in scale 
and demographics compared to India
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Annexure A

Q2 & H1 FY2012 Results for the period ended 30th

September 2011
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FFoorr  ffuurrtthheerr  iinnffoorrmmaattiioonn  pplleeaassee  ccoonnttaacctt::  
 
 
 
 
 
 
 
 
 
 
 
 
Certain statements in this document may be forward-looking statements. Such forward-looking statements are subject
to certain risks and uncertainties like government actions, local political or economic developments, technological risks,
and many other factors that could cause our actual results to differ materially from those contemplated by the relevant
forward-looking statements. S Mobility will not be in any way responsible for any action taken based on such
statements and undertakes no obligation to publicly update these forward-looking statements to reflect subsequent
events or circumstances. 
 

Gavin Desa / RaviSathe
CitigateDeweRogerson 
Tel: +91 22 66451237 / 66451239 
Fax: +91 22 66451213 
Email: gavin@cdr-india.com / ravis@cdr-india.com 








